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Goals

Customer
Acquisition

Community
Engagement

Increase
Traffic



Audience
Families with children
Young families with children ages 0-17
Seeking resources for children

Seniors
Ages 60-80
Largely isolated, seeking community

Working class
Ages 25-55
Seeking career and life resources



Brand Guide

To create opportunities for personal growth, improve
the quality of life, and strengthen the community. 

Font Family: Roboto
Mission

#FDB023

#72BA3A

#0060AE

#000000

#FFFFFF

Position
Deliver resources and services to every member of
the community for free and to meet their needs.

Provide materials, events, programs, virtual resources, and
more for free to Volusia County residents and cardholders.

Embody the values of accessibility, community,
innovation, education, trustworthiness, and reliability.



Brand Persona
The library system
maintains a professional,
neutral, and purely
informational tone. The
language is welcoming but
not casual, and
professional but not overly
formal. The content they
write is clear, concise,
polished, and jargon-free.
They are informative and
accurate, with targeted
verbiage that is community
and service-oriented.

Educational

Accessible

Innovative Trustworthy

Reliable

Consistent



Strategy

Email Website Print



Landing pages
Social links
Information

Traditional
Trustworthy
Easy to read

Targeted
Link to site
Engaging



Print Advertising Content

Magazine page 
and 
postcard



Print Advertising Content

Trifold brochure



Email Content



Web Content



Future Marketing

Social
Media

Website
Blog

Resource
Webinars
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